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Abstract:  

The aim of this study was to determine the effect of consumer attitude towards green products on 

purchasing behavior. The consumer attitude was measured by the following dimensions 

(individual responsibility, role of institutions and governments, financial role, knowledge of 

environmental issues), The study population represented by University of Sidi Bel Abbes, and the 

size of the sample was 300 students. The researcher used a questionnaire to collect the data and 

263 questionnaires were retrieved. 245 questionnaires were valid for the analysis. The study 

reached a number of results, the most important of which are: the impact of environmental 

responsibility and the role of institutions and governments, and there was no effect of financial 

role and knowledge of environmental issues. Some recommendations were made, the most 

important of which was raising environmental awareness among students and encouraging them 

to buy green products. 

Key words: consumer attitude, green marketing, purchasing behavior, Algerian students. 
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الرتبة الدرجة الانحراف المعياري المتوسط الحسابي المتغير 

توجه المستهمك 

 1عالية   318. 4.47المسؤولية الفردية 

 3عالية   381. 4.15دور الحكومة والمؤسسات 

 2عالية   363. 4.20الدور المالي 
 4عالية  366. 3.78المعرفة بالقضايا البيئية 

 /عالية  360. 4.24سموك المستهمك 
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 0.87المعرفة بالقضايا البيئية 

0.78 

AVE


AVEقيمة 

المسؤولية الفردية 
دور الحكومة والمؤسسات 

الدور المالي 
المعرفة بالقضايا البيئية 



 
 

 ــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ

 
 

دراسة ميدانية-أثر توجه المستهلك نحو المنتجات الخضراء على السلوك الشرائي - بن أحمد اسية،    
-على طلبة الجامعات الجزائرية

 

 JFBE 97مجلة اقتصاديات المال والأعمال 

 

 Construit       

      1    2       3    4      5      6 

1 respon ,75      

2 Gov&ent 0,66 ,81     

3 fin 0,54 0,7 ,78    

4 know 0,33 0,34 0,42 ,74   

5 behaior 0,64 0,35 0,53 0,33 ,79  
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