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Abstract:  

      The study aims to analyze the status of mobile financial services in African banks during the third 

millennium. It utilized digital channels to provide banking services that save time, effort, cost, and facilitate 

operations and money transfers. This has led to increased customer satisfaction and loyalty.  

      The study concludes that the mobile services market in Africa is promising, driven by the young 

population and the widespread availability of electronic communication networks. It has provided 

significant opportunities in the digital transformation era, particularly among low-income segments of 

society. The local electronic payment market has experienced a 20% annual revenue growth, surpassing $24 

billion in 2020, serving as a driving force for innovative and sustainable growth. However, the study also 

indicates that service availability is uneven across markets, despite the continuous and increasing demand 

for mobile services. 
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Source: STATISTA global consumer outlook 
 



  
 

 
 

 

Source: Antonios Kalaitzaki, «The Evolution of Banking: From Retail to Mobile Banks and 

Fintech”, p:22 



  
 

 

)بالملايين 6302-6302من   : عدد اشتراكات الهواتف الذكية حول العالم(30)الشكل رقم 

Source: Ericson 

 

 : العدد الإجمالي لمستخدمي الخدمات البنكية من خلال الهاتف المحمول(04)الشكل رقم 

Source: juniper Research, KPMG analyses 

 الدول : درجة تغلغل الخدمات البنكية عبر الهاتف المحمول حسب(05)الشكل رقم 

Source: UBS Evidence Lab 

 



  
 

 
 

 

Source: (statista, 2021) 

 



  
 

 

https://www.gsma.com/sotir/wp- content/uploads/2022/03/GSMA State _of _the _Industry 

_2022 French.pdf 

https://www.gsma.com/sotir/wp-%20content/uploads/2022/03/GSMA%20State%20_of%20_the%20_Industry%20_2022%20French.pdf
https://www.gsma.com/sotir/wp-%20content/uploads/2022/03/GSMA%20State%20_of%20_the%20_Industry%20_2022%20French.pdf


  
 

 
 

Source : statista global consumer survey, world bank 

 



  
 

 

Source: Sunil Gupta, ‘The Mobile Banking and Payment Revolution’, 4 The European 

Financial Review February – March 2013, p: 04, www.europeanfinancialreview.com 
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