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Abstract: 

This study aimed to determine the impact of market knowledge on the proactive strategic direction of the 

economic institution through the viewpoint of the managers of the cement company in Ain El Kabeira - 

Setif, based on a hypothetical model that takes into account the nature of the relationship between market 

knowledge defined by: (customer knowledge, competitor knowledge, Knowing the products, knowing the 

resource) the proactive strategic direction of the economic institution.  

The study reached a set of results, the most important of which are: that there is a positive and 

statistically significant impact of market knowledge on the proactive strategic direction of the economic 

institution, and the most important recommendations that are based on the procedures and conditions 

necessary to provide and activate this knowledge in the institution under study were proposed. 
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