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Abstract:  

This study aimed to know the reality of the services tourism provided by the tourism and travel 

agencies in Mila province and the extent of their impact on activating internal tourism from the customer's 

point of view. To achieve this goal, the study based on the approach descriptive and analytical, and the 

elaboration of a questionnaire consisting of (15) items as a tool for collecting information, and it was 

distributed to the study sample represented by tourism clients and travel agencies in Mila province, who 

made internal tourist trips through these agencies.(200) questionnaires were distributed, of which 169 were 

retrieved for analysis. After the statistical treatment by the Statistical Package for Social Sciences program, 

a set of results was reached, the most important of which is the existence of a positive correlation and 

impact between the extent of providing tourism services by tourism and travel agencies in Mila province 

and the revitalization of the internal tourism. 
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