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Abstract:     
 

          There is no doubt that the political marketing of the electronic political 

product is one of the modern and contemporary trends of the study of modern 

marketing in general and political marketing in particular. The electronic 

political product and the mechanisms used to define it became one of the most 

prominent and important concepts in recent years, in this framework, this study 

includes highlighting the most important mechanisms and strategies of Internet 

marketing and took the model of  E-marketing political  
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 S2 C2 I

 S2 C2 I

 S(site web )

 S(sécurité)

 C (communauté virtuelle)

 C(stratégie de communication)
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 

 

Get-Out-The-

Vote

 I (Implication)

(Les 4Rs du E-marketing politique )

 (être Reconnu sur le Web)

 (soigner sa e-Réputation)
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 (éviter les e-Rumeurs)

 (maitrise la Révélation politique)
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